


eCommerce Intelligence

Absolunet helps companies bridge the gap 

between how they sell and how their customers 

buy. 

We work with retailers, manufacturers and 

distributors who understand that digital is the key 

to growth. 

www.absolunet.com MONTREAL KANSAS CITY STE-THERESE TORONTO

230+ ECOMMERCE
EXPERTS
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Context 

The 10 eCommerce Trends are published every December. 
For previous Trends reports, including Retail, D2C and B2B, visit: 

www.10ecommercetrends.com
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Activist 
Consumers: 
The Rise of 
Ethical 
eCommerce

The End of 
Free Returns?

Sales Taxes: The 
Tax - Free  Party is 
Over for 
Consumers and 
Merchants

Mobile Faster As 
PWAs Blur  Lines 
Between Sites and 
Apps

Social Media Gets 
Transactional

Retailers Will Hire  
Their First AI 
Employee

The QR Code Strikes 
Back

The Amazon -
ification 
of Major Retailers

In - Car eCommerce:  
Shopping On The Go

Product Content 
Syndication
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Fueled by mobile, eCommerce in 
North America grew by 16% in 2018 to 
over $500 billion.

ONLINE RETAIL



Activist Consumers: 
The Rise of Ethical eCommerce
Consumer values to strongly influence purchasing (and merchant) behavior.



͑>ƻƫƴƉŽĿƧƫ ǐĔƀƴ ƴƉ Įƻǖ 
products that they can feel 
ƧĿĔŵŵǖ ŕƉƉķ ĔĮƉƻƴ̺͒
- Katherine Neebe, Director of Sustainability 
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SPORTIUM

Canadian sporting goods retailer Sportium 

devotes a portion of its marketing and 

merchandizing to its ecofriendly collection, 

where �ê�F�R�Q�V�F�L�R�X�V���E�U�D�Q�G�V���D�Q�G���S�U�R�G�X�F�W�V�ë��
are a category of their own.

WALMART

�$�P�H�U�L�F�D�è�V���E�L�J�J�H�V�W���U�H�W�D�L�O�H�U���V�H�W���R�X�W�����Q�H�D�U�O�\��������
years ago, to become a leader in 

sustainability, throughout the value chain, 

including aSustainable Packaging Playbook 
�åA guidebook for suppliers to improve 

packaging sustainability for its suppliers.
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