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How Consumers Shop Is Evolving

Digital Commerce Physical
71% 50%
Of shoppers agree it is important to Of shoppers expect that they will be
be able to view inventory information able to make a purchase

for in-store products online and pick up in store
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Of customers think-merchants need to put more
effort into providing a seamless experience

Of customers expect consistent Of companies have no
Interactions across channels cross-channel strategy in place
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Merchants Must Focus on Omnichannel Innovation

These changing habits and increased expectations place a focus on
making sure customers can buy from anywhere i which means you must sell and fulfill from
everywhere.

To compete merchants need:

Launch or improve Provide modern Streamline inventory Position for growth &
store fulfillment fulfilment options & sourcing expansion
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The Results
34% Online 95% Store Traffic
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ENTER A LOCATION TO FIND YOUR LOCAL
WIN A 1 1 RURAL KING STORE

YE I I FREE IN-STORE PICKUP ON THOUSANDS OF Q
TUNDRA HAUL ITEMS! '
VALUEDAT$399 4. __’ m 50 Mi

m VIEW ALL STORES
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12 WAYS TO WIN! ENTER NOW »
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Forever New

Founded in Over 250 stores around Five regional Design, produce & distribute
Melbourne, Australia the world websites woman'’s fashion.

“We want every moment- -



