Game Changers —
How Merchants are Leveraging
Magento & Integration to
Redefine Customer Experience
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1I95Dev is a next generation e-commerce
company specializing in designing, developing,
and maintaining B2B/B2C integrated omni-
channel e-commerce solutions powered by

Drive your ideas... Magento.

We are leaders in Magento and Microsoft Dynami m
ERP (Dynamics 365, GP, AX, and NAV) Integratiofs. U

D365, GP, AX, NAV




Why Another Presentation?

3 Reasons

Goes beyond your It combines our learning
e-commerce across hundreds of
system Implementation projects

Enhanced over a
period of time
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Customer Experience — The Key Differentiator
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But what drives
Customer
Experience?
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1) Customer Service

Here is what the research says
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Multi-system Integration

(

Salesforce
Marketing
& Sales

Dynamics/
Sage ERP

Magento E-
commerce
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Multi-system Integration
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Reduced number of
customer service calls

Their customers now had access to a
seltservice portal with reatime
information and updates about
product inventory, order status,
shipping status, and more

Increased conversion and
average order value

Armed with a 36@legree view of
their customers (with data fetched
from multiple systems), their sales
representatives could now take
informed sales decisions
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Improved Resource
Efficiency

With automated data sync, their
resources no longer have to spend
time manually syncing data between
multiple systems.



2) Effortless Shopping

Here is what the research says
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Enhanced Product Catalog

Mack Engine 2015/V8 Series/Cylinder Head Components
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DESCRIPTION
GASKETVatve Cover

VALVE Intake(3/8in Dia. Stem)
(EM9-400/440/500)

VALVE Exhaust(3/8in Dia. Stem)
(EM9-400/440/500)

SEAT,Intake Valve(ENDT-865)
SEAT,Intake Valve(ENDT-865)
SEAT.Intake Valve(ENDT-865)
SEAT,Intake Valve(ENDT-865)
SEAT,Intake Valve(ENDT-865)
SEATIntake Valve(EM$-400)
SEAT.Intake Valve(EM9-400)
SEAT,Intake Valve(EM$-400)
SEAT.Intake Valve(EM9-400)
SEAT.Intake Valve(EM9-400)

REFERENCE INFO
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PRODUCT NAME/DESCRIPTION :
GUIDE
PRODUCT GROUP : Engine Parts
PRODUCT CLASS : Cylinder Heads &
attached parts
SELL PACK : 6PC
WEIGHT :0.8518S
AVAILABILITYATL &

W 8

LA

OEM e s
PRODUCT NAME/DESCRIPTION :
GUIDE
PRODUCT GROUP - Engine Parts
PRODUCT CLASS : Cylinder Heads &
attached parts
SELL PACK :6PC
WEIGHT - 1.181BS
AVAILABILITY: AL 8
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Drive your ideas...



Enhanced Product Catalog
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Improved Product Discovery

The improved produatatalog
enabled customers to discover new
products easily; reducing the dreld
sales effort and improving product
understanding.
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Enhanced Product Search

The interactive and informatiorich
product images enabled customers
to find the right product easily and
quickly.
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Improved Sales & Efficiency

The integration enabled the
merchant to manage all product
information from one single system.
While the product relationship
information helped in identifying
crossselling opportunities and
thereby driving sales.
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3) Personalization

Here is what the research says
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Customer Specific Pricing

Customer Customer . :

ltem

Quantity

Details

. — Tier Price

Unit of Measurement

Currency




Customer Specific Pricing

Improved Customer
Satisfaction

The merchant could easily convince
its customers to go digital by offering
them the same personalized pricing
and convenience online.

Service both B2B and B2C
Customers

By extending Magento to create
complex pricing contracts, the
merchant could easily serve both
B2B and B2C customers from the
same platform.

Improved Operational
Efficiency

The integration enabled the
merchant to leverage the complex
pricing rules defined in their ERP
system to drive sales in the e
commerce system.



4) Omni-presence

Here is what the research says
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Multi-channel Sales

eBay ‘

Walmart ‘

Magento E-commerce

I ntegra t|o n

Shipping Provider

Amazon

‘ Reverb
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Case 4 — Multi-channel Sales

Increased Revenue Improved Operational
Efficiency
growth hours of
700%in last 5 10 K-l—manual
years effort

saved

Increased Customer
Satisfaction

17K

positive

~}-ratings

earned
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Expand the Experience

 Merchants continue to expand and redefine how they interact with
customers

 New possibilities emerge when you look at the big picture (think multiple
systems)

* The key is to identify what will WOW your customers (KEEP LISTENING) ar
implement it (ITERATE, ITERATE, and ITERATE)



i95Dev — Ingredients of Success

E-commerce

Integration

Amazing
Support

success
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About i95Dev
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2000 O . ’ 170+ 180+
E E Established AVgip«a» Employees @™ Happy Customers
% New Jersey % New York Texas % Los Angeles Y% Sydney % Hyderabad

Microsoft Partner % % énch\
1)

Gold Application Development 5
9 o App P Authorized Partner

MAGENTO
SOLUTION
PARTNER

Magento 2
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MAGENTS § MAGENTO 2 Magento 1
CERTIFIED FIED Certified

late
Developer DEVELOPER

M

Magento1
Certified

SOLUTION
SPECIALIST

Certified




1I95Dev Services

Committed and focused on Client/ Partner success through Support & Innovation

Consulting Services
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Strategy & Consulting

Digital Marketing
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Implementation
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Integration
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Maintenance &
Support

Magento Services
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Migration

9

Customizations

Audit &
Optimizations

T

Upgrades

Admin Support

Training

Support Services

)

ERP Support
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Analytics & Bl
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Key Differentiators
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Experience, Reliability, and Availability differentiates us.

Experience
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Experienced and Certified Magento
Professionals

®

Integration Experts
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Dedicated Resources

Reliability

Transparent Engagement
Process
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Value for Money

Superior Service Quality

Availability
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Flexible Client
Engagement
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Extension of your Team

Available across multiple
Time Zones



Questions?
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